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Research Question
The overarching question of my capstone project is: How can a classroom
environment be created which allows Japanese EFL learners to identify their ideal L2
selves and imagined communities?
Project Summary
For my project, I created a website, which provides resources for potential and
current English as a foreign language (EFL) teachers. In relation to L2 identity and L2
learning, this website is accessible and applicable to all contexts, specifically developing
an awareness of the constructs of the ideal L2 self and imagined communities.  Within
the parameters of this website is also a podcast about language learning and identity,
titled Shifting Voices.  This podcast takes a closer look at real life experiences of
language learners from around the world and their interactions, challenges, and successes
with second language learning. It is important for language teachers to have a developing
awareness of learners’ shifting and multiple identities; however, without that
understanding, it is challenging to have sensitivity to these identities, especially in a
language classroom.  My project offers ideas to help teachers in this area.
L2 identity research encompasses varying learner models and constructs: L2
Motivational Self System (Dörnyei, 2005, 2009), identity and integrativeness (Dörnyei,
2009, Ryan, 2009), and imagined communities (Yashima, 2009, Pavlenko & Norton,
2007; Norton, 2010, Peng, 2015, Yim, 2016).  It was important to take these models and
constructs into consideration when designing lessons and creating content for this project.
Thus, the content on Shifting Voices is influenced by what I learned in pursuing my
research question: How can a classroom environment be created which allows Japanese
EFL learners to identify their ideal L2 selves and imagined communities? Additionally,
the website uncovers what instructional practices will help guide Japanese EFL learners
in discovering their ideal L2 selves and imagined communities in order to become
invested language users.
Intended Audience
The intended audience for Shifting Voices is EFL teachers in Japan, specifically
those working in after-school programs, private institutions, international schools, or
universities where English is the medium of instruction, whether it be Content and
Language Integrated Learning (CLIL), or Task-Based Language Teaching (TBLT).
Shifting Voices is also intended for teachers in any EFL context where immediate access
to English is not readily available in the community outside the classroom.
Project Format
I chose WIX as the foundational backend for my webpage. WIX is a
one-stop-shop for all things webpage related, offering simple-to-use templates, and
drag-and-drop features that allow for a fully integrated and creative web design to shine,
even if the designer is a novice like myself.  Shifting Voices’ homepage design features a
Z-pattern layout, which is an easy-to-read layout that spreads all the important elements
of the page across a Z shape and includes the logo in the top, left-hand corner of the site
(Spivak, 2020).  Further, I incorporated approaches to user-friendly websites based on
suggestions from Krug (2014) Don’t Make Me Think: Revisited. As the title of the book
suggests, “Don’t Make Me Think!” (p. 11) was and is the guiding principle for the design
of Shifting Voices. Krug (2014) explains that a website should be “self-evident.  Obvious.
Self-explanatory” (p. 11).
The Project
The website and podcast can be accessed at the following URLs:
https://www.shiftingvoices.com
https://www.shiftingvoices.com/podcast
Content of Website. Shifting Voices contains 14 pages, including a blog, which is being
contributed to as time allows. Key pages on the website’s navigation menu links are
included in the table below after the screenshots and descriptions.  The main page sets the
tone for the website.  The home page must accommodate the site identity and mission
(mission can be found in the about page), and the site hierarchy, which is found in
persistent navigation (Krug, 2014).  The screenshot shows this persistent navigation (it
never changes throughout the experience of using the website) and shows the site’s
identity through its logo (Shifting Voices).  The next screenshot (next page) shows the
site's mission, which is not on the homepage, but is easily accessible within the “About”
page.

About Page. As the about page is a crucial page on any website, it requires thought and a
good design (Cox, 2021).  The Hubspot blog was a very helpful resource in assisting me
to create the about page.
Drop-Down Menus. The drop-down menu features easy to understand highlighted text,
so the user always knows where they are on the site.  This is inspired by Krug’s (2014)
“trunk test,” which is a test that requires answers to what the site ID is, what page the
user is on, what the important sections of the website are, the options a user has at any
level of the website, and where the user is within the website. The screenshot below
demonstrates part of this test by highlighting that the user is in the “Writing as an
Empowering Identity” page within the “In the Classroom” section of the page.  These are
both highlighted in red, which easily stands out on the page so the user does not feel lost.
Podcast page and bulleted lists. Internet users scan websites and do not necessarily
read them (Krug, 2014).  I took this into account when designing pages such as the
podcast page which uses bulleted lists instead of explaining the podcast in paragraph
format, allowing for an easier reading experience. Additionally, choices are given to the
user of the page as to how they would like to listen to the podcast.  Choice one is within
the page (as seen in the screenshot below):
Or by visiting a podcast provider of choice through tappable or clickable icons:
Social Media Links. Including icons to social media services you are most actively
engaged with is helpful to have on your website. Users who are looking for social media
icons on a page will typically scroll to the bottom of the page (Dodgers, 2017).  I placed
the social media icons in the footer, as seen below in the screenshot.
Content Pages. These pages feature embedded PDF links, which can be downloaded by
users:
Example of content from PDF:
Survey Page. This survey is designed to gather feedback from users of the website and
listeners of the podcast:
Designing for the Mobile User. A mobile version of the page was also created to ensure
a seamless user experience whether on the desktop or the smartphone.  If you are going to
have a website, it needs to be accessible on any size screen (Krug, 2014).  The screenshot
below provides an example of what the main page of the website looks like on a
smartphone’s brower.
Details of Each Page. The following details a description of the website layout (no
images):
Home Page: Shifting Voices: Exploring Imagined
Communities in the EFL Classroom
The Navigation Bar
About Mission Statement / The Story So Far /
Podcast information / Author Introduction
Title Page: L2 Identity History of L2 identity and language
learning (key quotes)
Subpage of L2 Identity: Imagined
Communities
What is an imagined community and why
is it important to language learners and
teachers?
Subpage of L2 Identity: The Ideal L2 Self What is the ideal L2 self and why is it
important to language learners? What
risks do we take by not recognizing and
encouraging the ideal L2 self?
Title Page: In the Classroom Describes transformative pedagogical
practices
Subpage of In the Classroom: Discover
Your Learners
Offers ideas to assist teachers in
discovering more about their learners
through surveys, a simple star, and a
cultural inventory.
Subpage of In the Classroom: Writing as
an Empowering Identity
Offers various methods and suggestions to
allow learners to explore potential
imagined communities through writing
exercises.
Subpage of In the Classroom: Listening
with Intention
This page provides an example of active
listening that ties into a study abroad
community through making predictions.
Subpage of In the Classroom: Assessment Offers two assessment strategies that tie
into potential imagined communities.
Podcast Page for podcast with listening links to
major podcast providers.
Contact Basic contact information.
Survey Users can take a survey to assess
legitimacy and practicality of Shifting
Voices.
Blog Further information and personal writing
about language teaching in general.
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